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Box Office - Five of ten see a movie from USA, four a movie from 
Korea 

The film audience in Seoul up to September 30th was near a total of 25.5 
million persons. Compared to the number of Seoul moviegoers same period 
last year, 21.3 million, it is a 19.9% rise. Especially the rise of the attendance for 
Korean movies is almost amazing, showing a 62.2% jump compared to the 
same period last year. On the other hand, the attendance for foreign films was 
almost constant, showing only a slight rise, with 2.2%. According to this, the 
market share of Korean films based on attendance is, as of September 30th, 
near 39.9%. 

The start of the tremendous rise in the attendance of Korean films was 
Friend, which opened in theaters on March 31st and was seen by 2.6 million in 
Seoul and 8.2 million nationwide. This was followed by Kick The Moon (Seoul 
1.6 million / Nationwide 4.4 million), which opened in the beginning of the 
summer season in June opposite Pearl Harbor and The Munnmy Returns ; and 


by My Sassy Girl Seoul 1.8 million /Nationwide 4.8 million) in July. 


As can be inferred from <Table 2>, the top 30 hits up to the third quarter 
this year are all Korean or American films, with the lone exception of the 
French Le Pacte des loups(Brotherhood Of The Wolf) . Of the top 30 box office 
hits, twelve Korean films brought a total of 9,347,404 moviegoers to the screen 
(an average of 778,950 persons per film); and seventeen American films were 
seen by a total of 8,844,154 moviegoers, for an average of 520, 244 persons per 
film. Of the total number of films released, Korean films attracted 10.2 million 
people, holding a market share of 39.9%; American films brought 13.3 million 
people, with 52.0% in market share; while of Japanese films, showing a 7.4% 
market share last year, 24 films were opened, but the attendance for these films 


were even less than that for the 12th ranking Bungee Jumping of Their Own. 





Friend, KWAK Kyung-Taek, Korea, 2001 \7 Sassy Girl, iCV7-\\0 Jas- fon, oren,299 1 
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Current Box Office, September 30th, 2001 (Seoul) 





2000 up to 3rd quarter 2001 up to 3rd quarter 
Classification 
No. of Market |No. of Market  Chargerdo 
fine Attendance tees Walvis Attendance share cma? 




























Domestic films 4\. 6,264,695. 29.5%) 35° 10,102,351 39.9% 62.2% 
USA Ill, 12,363,468 56.2%) 104. 13,282,407 52.0%. 7.3% 

* USA I o 8,628,238 40.5% 47 7,969,602 31.2%  -7.6% 

Foreign ** USA I on 3,425,290 17.7% ol 3312807 206% 415% 
films Japan IS. 1,612,500 Te 2) 473,438 1.9% -/0.6% 
Others 40 — |,008,600 4.7% | 38 281,057 62%: 56.8% 

Subtotal 166 15,004,588 70.5% | 163 15,336,904 60.1% 2.2% 

Total 21,269,483 100.0% | 198 25,499,255 100.0% 19.9% 








* USA |: films directly distributed by Hollywood majors 


** USA II: films imported and distributed by Korean distribution companies 





Thirty Top Box-Office Hits up to the 3rd quarter (Seoul attendance) 





Ranking Title istatl Distributor Premiere oe oe Screens 
| Friend Korea Korea Pictures 2001-03-3 | I8 2,979,900 Do 
2 My Sassy Girl Korea Cinema Service/IM Pictures 2001-07-27 [5 | 754,900 46 
3 Kick The Moon Korea Cinema Service 2001-06-23 [5 | 605,200 23 
4 Shrek USA CJ Entertainment 2001-07-06 all | 123,200 50 
5 Pearl Harbor* USA Buena Vista 2001 -06-0| |2 | 081,627 72 
6 The Mummy Returns* USA UIP 2001-06-16 |2 954,700 63 
ri Vertical Limit* USA Columbia 2001-01-13 |2 873,900 37 
8 MUSA - The Warrior* Korea C} Entertainment 2001-09-07 [5 765,300 78 
7 Cast Away USA C) Entertainment 2001-02-03 i 736,300 46 
lO Al* USA Warner Brothers 200 | -08-10 |2 527,500 42 
[| Jurassic Park II* USA UIP 2001-07-20 |2 522,600 45 
[2 Bungee Jumping Of Their Own Korea Buena Vista 2001-02-03 [5 507,400 3| 
I3 Lara Croft : Tomb Raider USA Tube Entertainment 2001-06-29 [2 470,800 58 
14. =What Women Want USA Tube Entertainment 2001-01-13 [5 465,200 2 
[5 The Last Present Korea Cinema Service 2001-03-24 [5 461,/50 42 
l6 Indian Summer Korea Cinema Service 2001-05-05 [5 394,032 2 
[7 Planet Of The Apes* USA Warner Brothers 200! -08-03 [2 382,500 a2 
I8 Brotherhood of the Wolf France C} Entertainment 2001-08-10 I8 314,000 24 
l9 Hannibal* USA UIP 200 | -04-28 I8 297,638 43 

20.  ADay Korea Cinema Service 2001-01-20 [5 294,950 20 
Z| | Wish | Had A Wife Korea Cinema Service 2001-01-13 [5 282,400 32 
22 ~~ Cats & Dogs* USA Warner Brothers 2001-07-27 all 246,000 26 
23 The Mexican USA CJ Entertainment 2001-04-28 [5 240,900 36 
24 ‘Jakarta Korea CJ Entertainment 2000- | 2-30 [5 237,700 23 
25 Bridget Jones’ Diary* USA UIP 2001 -09-0| 18 235,700 2| 
26 Besa Me Mucho Korea Sinabro Ent./KangjaeKyu Film = 2001-08-3 | I8 234,000 34 
27 ‘Traffic USA Korea Pictures 2001-03-10 I8 233,556 33 
28 Failan Korea Tube Entertainment 200 | -04-28 [5 229.372 >) 
2 The Exorcist USA Warner Brothers 2001-05-18 [5 228,883 l9 
30 Meet The Parents USA C} Entertainment 2001-01-13 ee 221,100 2/ 


* film distributed by Hollywood distribution company 


FES) 1002 eumany 
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Kick The Moon, KIM Sang-Jin, Korea, 2001 
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Distribution : The fall-off of Hollywood distributors, onrush of Korean distributors 


Cinema Service was the distribution company to 
bring the most Seoulites to the theaters, with 
melodramas such as I Wish I Had a Wife, A Day, The 
Last Present, Indian Summer in the beginning of the year 
and comedies such as Kick The Moon and My Sassy Girl 
in the summer high season. They were followed by CJ 
Entertainment, focusing on the distribution of foreign 
films, and Korea Pictures, the distributor of this year’ s 
biggest hit, Friend. ‘This is the result of a sharp rise in the 
attendance of Korean films. 

Of course, the films most Korean moviegoers look 
for are still American. However, as seen in <Table 3>, 
the attendance per film for American films is 
continuously falling. Also worth noting is the fact that 
the attendance for the American films distributed by 
Hollywood majors is steadily declining compared to that 
for the American films imported and distributed by 
Koran distributors such as CJ Entertainment and Tube 
Entertainment, centering on the distribution of and 
investment in Korean films. (Cf. <Table 1>) This shows 
the growth of Korean distributors capacity to secure 
better films. In 1998, despite being a major shareholder 
of DreamWorks SKG, CJ Entertainment lost the 
Korean distribution rights of Saving Private Ryan to 
UIP, but now it is distributing most of the films of 
DreamWorks SKG in Korea. Likewise, Lara Croft: Tomb 
Raider, distributed through UIP outside US.A., was 
distributed in Korea by Tube Entertainment. Unless the 
distribution company and the movie theater have an 


exclusive contract, the distributor has to plan its line-up 





for a year in advance to secure screens for its films, and 
recent trends show the efforts of Korean distribution 
companies to get good, competitive films. In 
comparison, Cinema Service has its own production 
division and has exclusive contracts with many 
production companies that enables it to form a yearly 
line-up of exclusively Korean films, which is a reason for 
its low interest in distributing foreign films. The 
importance lies in the commercial value of the contents, 
not the nationality . In the same manner, Hollywood 
distributors are stepping up to distribute and invest in 
Korean films. The most active of the directly 
distributing companies is Buena Vista, with three 
Korean films each distributed in 2000 and 2001, of 
which are included not only good box office hits such as 
II Mare and Bungee fumping of Their Own but also films 


Fates 
Market Share per Distributor based on Seoul 
Attendance (3rd quarter, 2001) 


20th Century Fox 
| % Others 


Cinema Service 
L270 


Buena Vista 
Bo. ti inment 


“UIP 9% 
4. / bi Korea Pictu 


well 2% [ee 


Sl 





that were well received for their quality such as Virgin 
Stripped Bare By Her Bachelors and Sorum. This is to be 


compared to Columbia or Fox, neither of which have 


found particular success in terms of quality or box 


office. However, the Hollywood distributors are 


relatively weak in the field, due to the fact that the 


Korean distributors, having better access to information 


and personnel, have already gained the distribution 


rights of promising works by investing in the 


production of films. 








No. of films 43 68 03 Z 7\ 287 

1998 Attendance 4,779,537 | 1,858,733 4 347,233 95,548 | 315,542 22,370,073 
Market Share 21.3% 53.0% 19.4% 0.4% 5.9% 100% 

No. of films 42 Z| 94 4 64 275 

[909 Attendance 8,610,437 | | ,243,169 2,309,359 75\03¢ |, 168,948 24,083,750 
Market Share 35.7% 46.7% 9.6% 3.1% 49% 100% 

No. of films 58 /4 23 25 80 330 

2000 Attendance Of 79,953 9,932,404 562,89 2 2,020,690 | 547,376 27,463,315 
Market Share 32.0% 36.2% 18.8% 74% 5.6% 100% 

200 | No. of films 35 47 D7 2| 38 198 
up to 3rd Attendance 10,162,351 7,969,602 5 312,807 473,438 | 581,057 25,499,255 
quarter Market Share 39.9% 31.2% 20.8% |.9% 6.2% |00% 


* USA | : films directly distributed by Hollywood majors 
** USA II: films imported and distributed by Korean distribution companies 


Market Share per Distributor based on Seoul Attendance (3rd quarter, 2001) 








Classification Distributor ee Aa 
No. Seoul Market No. Seoul Market 
of films Attendance Share of films Attendance Share 
Korean Films Cinema Service lO Oy 13,93! 50.3% |2 2,696,983 30.6% 
Korea Pictures 2 2,738,400 26.9% - - - 
C) Entertainment 4 |, 132,000 11.1% ri 3,558,68 | 40.4% 
Buena Vista 3 595,616 5.9% 3 347,044 4.0% 
Tube Entertainment 2 239,920 2.4% 2 341,441 3.9% 
Columbia 2 39,140 0.4% - - - 
Others |2 303,344 3.0% 34 | 855,804 21.1% 
Total 35 10,162,35| |00.0% 58 8/99, 953 100.0% 
Foreign Films Warner Brothers [4 3,017,99 | 19.7% lO Lal d 27 7.9% 
C) Entertainment 8 2,933,997 19.1% |2 2,816,935 15.1% 
UIP g 2,312,816 15.1% [3 2,054,054 | 1.0% 
Columbia |2 | ,707,886 11.1% 24 3,085,638 16.5% 
Buena Vista 8 | 494,413 9.7% 2] 3,147,723 16.9% 
Tube Entertainment 8 | 384,650 9.0% 5 429,655 2.3% 
20th Century Fox 9 382,319 2.5% lO | 305,409 7.0% 
Korea Pictures 3 370,707 2.4% - - - 
Cinema Service 6 333,302 2.2% |2 | 583,316 8.5% 
Others 86 | 397,043 9.1% [59 2,709,039 14.8% 
Total |63 | 5,336,904 |00.0% 272 18,663,362 |O00% 
Total Cinema Service l6 5,446,283 21.4% 24 4,280,299 15.6% 
C) Entertainment |2 4,067,997 15.9% 19 6,405,616 23.3% 
Korea Pictures 5 Sl O2 107 [2.2% - - - 
Warner Brothers |4 3,01 7,99 | | 1.8% lO | 476,700 5.4% 
UIP 9 2,312,816 91% [3 3,054,054 11.1% 
Buena Vista | | 2,090,029 8.2% 30 3,495,458 [2.7% 
Columbia |4 | 747,026 6.9% 24 3,085,638 | 1.2% 
Tube Entertainment lO | 624,570 6.4% i. 77\,096 2.8% 
20th Century Fox 9g 362,519 |.5% lO | 305,409 4.8% 
Others 98 |,701,117 6.6% 193 3,589,045 13.1% 
Total 198 25,499,255 |00.0% 330 27,463,315 |00.0% 
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able 5 


Current Distribution of Korean Films by Hollywood Distributors (1999, 2000, 2001 3rd quarter) 








Year Title Distributor Premiere Seoul Attendance Screens 
General Hospital Buena Vista 2000. 3. 4 |0,000 |7 
2000 Virgin Stripped Bare By Her Bachelors Buena Vista 2000. 5. 2 799,000 [5 
ll Mare Buena Vista 20009. 9 253,100 30 
Bungee Jumping of Their Own Buena Vista 2001.2. 3 507,400 3 
The Rhapsody Columbia 2001. 2.10 7,000 [5 
5001 The Humanist Columbia 2001. 5.12 32,140 20 
Yellow Hair 2 20th Century Fox 2001.72 26,440 |4 
Sorum Buena Vista 2001. 8. 4 80,700 lO 
Turtle Hero (animation feature) Buena Vista 2001. 8.1 | 716 ri 


Production : A slight rise in production, a steep rise in P&A costs 


A total of 45 films were produced by the end of 
September, and regarding the shooting speed of films 
currently in production, it seems the total number of 
films that will be completed soon enough to receive a 
rating from the Korea Media Rating Board by year’ s 
end will be 65. About six more films will have been 
produced compared to the total of 59 films last year. As 


we can see in <Table 6> and <Figure 3> the number of 


Korean film products steeply diminished in 1992 and 


1993, to keep the 60-something level after 1994. 1992 
and 1993 was a period when the Hollywood direct 
distributors, authorized in Korea since 1988, embarked 
on a full-scale distribution of Hollywood blockbusters, 
and when restrictions on the number of prints was 
relaxed. In 1998, right after the Korean economy 
collapsed in the end of 1997, the number of Korean 
films produced again shrunk. Since 1999, when Swari 


opened, production is on a slow increase. 





Changes in Nationwide Attendance and Production 1991-2000 








Year 199 | 1992 1993 1994 1995 1996 1997 1998 1999 2000 200 

No. of films produced |2| 96 63 65 64 65 59 43 49 a 6a" 
Korean films | 1.06 8.72 7.69 9.93 9.44 9.76 aa |2.59 Dad d: 22.7 
(%) 21.2 18.5 15.9 20.5 20.9 23.4 25.2 754 39,7 35.4 

Attendance 
ieilicn) Foreign films 41.14 38.39 40.54 38.42 35.69 32.44 35.40 3/07 33.00 41.91 
(%) 78.8 81.5 84. | 79.5 79.1 16.9 74.5 74.9 60.3 64.9 
Total 52.20 47.| | 48.23 48.35 45.13 42.20 47.52 50.18 54.72 64.62 
* Scheduled 


Fa 


Changes in Nationwide Attendance and 
Production 1991-2000 





I991 1992 1993 1994 1995 1996 1997 1998 1999 2000 200! 


Films produced 

Attendance for Korean films 
Attendance for foreign films 
Total attendance 





TT eae 


Market Share of Korean Films based on Nationwide 
Attendance 1991-2000 
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A reason for the slow rise in the production of 
Korean films, in spite of the current growth in size of 
the Korean film audience and of the usable capital of 
investment companies or investment funds, lies in the 
tendency of investment capital to focus only on 
commercially prvsperay films. The rise in investment 
capital benefits not all but only a few films, 
commercially secure, with big production budgets or 
star casts, while films such as low budget films or 
experimental films have difficulties in securing their 
production capital. 

The production costs for Korean films is continually 


on the rise. If we look closer at the production costs 


Changes in Average Production Costs 1998-2001 


1998 1999 


Total production cost 
Net production cost 
P&A cost 





divided into net production cost and P&A costs, the 
net production costs rose about 40% from 1998 to 2001 
while P&A costs rose enormously, at 257%. This is due 
to the common tactic of screening films on ‘wide 
release , with one film opening on many screens at 
once, which rises the expenditure on screening prints as 
well as the advertisment costs around the premiere. 
According to the MPAA, its member film companies 
spent US$ 54.8 million in net production costs and US$ 
27.3 million in P&A costs in 2000, a ratio of 2 to I, in 
comparison to the Korean situation in 2001, where the 
ratio of net production costs to P&A costs is 1.6:1,with 
P&A cost ratios higher than that in the US. 


Classification 998 1999 2000 200 

Total production cost [.5 [.9 ZAo 273 

Net production cost lee | .4 |.50 | .68 

P & Acost 0.3 0.5 0.65 |.07 
(billion won) 


This year s average production costs were calculated on the basis of the 
main features released up through the third quarter, however big budget 
films planned since last year and in production such as 2009 Lost 
Memories , The Resurrection of The Little Match Girl, The Last Witness, 
Chwi-hwa-seon, and Volcano High were not included in this study. It Is 
expected that the average production costs will rise if these films are 
included in this year’ s calculations. 
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The theater : The explosive rise in screens due to multiplex revolution 


In the early 1990’s, with the change in the premiere 
screening system and the expansion of the video rental 
market, second run theaters in non-urban areas closed 
down, and the number of screens rapidly declined, 
faster than even the number of moviegoers, to hit 
bottom in 1997, with only 497 screens left, nearly 65% of 
that in 1991. In the 1990’s restrictions on the number of 
screening prints were lifted, and where one film used to 
open in urban theaters to be followed afterwards by 
non-urban theaters, it now opens on many screens at 
once, the so-called ‘wide release’. Accordingly, the old 
second or third run theaters had to change into first run 
theaters, but their relative inferiority in terms of 
facilities and location compared to urban theaters made 
them fall behind. Neither could they remain as rerun 
theaters, because the video rental market, with which 
they were in competition, expanded and resulted in a 
drop in the rerun theater audience. The size of the 
video rental market, based on wholesale sales, reached 
its peak in 1996, almost at the same period when the 
number of screens was at its lowest. 

In April 1998, a period of severe recession with the 
country forced to borrow from the IMF, a multiplex 
with 11 screens opened up in eastern Seoul. It was the 
first multiplex, under the name of CGV, a joint venture 
by Cheiljedang with Golden Harvest of Hongkong and 
Village Roadshow of Australia. The multiplex revolution 
sweeping through the Americas and Europe in the 
1990’s had begun in Korea. From 1999 one-screen 
theaters renovated their facilities and split up their halls 
to expand the number of screens, and in 2000 multiplex 
theaters were established on full-scale basis. Together 
with this, the number of screens rapidly increased. In 
2000, a year showing an unheard of increase in screens 


from the year before, the number of screens opened by 


the main multiplex chains in Korea - CGV, Megabox 
and Lotte Cinema - was 61. The year 2000 showed a 
tremendous jump not only in the number of screens but 
also in the number of moviegoers. The year 2001 also 
shows a tendency towards more screens and bigger 
audiences. The increase rate of the audience up to the 
third quarter this year (in Seoul only) reaches 20% 
compared to the same period last year. The nation’ s 
total audience increase rate was 18% in 2000 compared 
to 1999. 

It seems the foundation of multiplexes by the main 
multiplex chains and the increase in the number of 
screens will continue on the same scale as this year and 
last year's, at least for the next 2-3 years. 

One noticable fact is that, from 1999 to 2000, the 
number of screens has increased greatly, while the 
number of seats has remained almost constant. 
Nevertheless the audience size grew enormously, which 
is due to theaters being filled to a greater percent of 
their capacity. This is clearly the result of the positive 
effect of multiplexes, with several screening rooms in 


various Sizes. 


Fae: 
Changes in Number of Screens and 
Attendance 1991-2000 (nationwide 





199| 1992 1993 1994 |995 1996 1997 1998 1999 2000 
— Attendance 
— Screens 








Changes in Number of Screens and Attendance 
Year 9| 92 93 94 


1991-2000 (nationwide) 


95 96 97 98 a7 2000 





icilion persons) 5220 47.11 48.23 48.35 


49.13 42.20 4/2 50.18 aan dd. 64.62 





Screens 762 7\2 669 629 


pil S| | ao] 507 588 720 
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The Main Multiplex Chains in Korea 


















Multiplex Openings per Year up to 200! up to 2002 

Sia |998 [999 2000 200 (scheduled) 2002 (scheduled) (scheduled) (scheduled) 
Sites Screens Seats Sites Screens Seats Sites Screens Seats Sites Screens Seats | Sites Screens Seats Sites Screens Seats Sites Screens Seats 
CGY | I] 1,925] | I 3,603) 3: Sl (5487 24 S02 Te 3600) 6 “80: 1305510. 95.19.7595 
Megabox | lI6 4,336) 2 [2 2043) 2. Id: 3500) 32 23 6977) SB 43 10479 
Lotte Cinema | 6 ald). 2 lf 2,701) 2 I9 3,648; 4 31 6500) 5 39 7,964) 9 70 14,464 
Total | Ul: dy925 1 20° ‘Lae |, 7 61 16,327) 7 55 11,431) 8 61 13,600 16 147 27,998) 24 208 44,698 





Change in Number of Screens, Seats and 
Attendance 1998-2000 (nationwide) 











Year No. of screens No. of seats Attendance 
1998 508 181,512 D0: 70.694 
1999 588 194,677 Dw Dll 7 
2000 720 96,928 64,620,732 


Recent trends 


Firstly, Korean films are leading the drawing of a 
larger audience. The attendance of Hollywood films has 
remained at a standstill while the attendance of Korean 
films is continuously on the rise. In particular, this year's 
top three full house runners are all Korean films, and the 
Korean films Kick The Moon and My Sassy Girl drew a 
larger audience than Shrek, The Mummy Returns, and 
Pearl Harbor in the high summer season, usually a feast of 
Hollywood blockbusters. The reason audiences are 
flocking to Korean films can be traced to a change in the 
system: in the past, one company dealt with the whole 
production, from planning, fundraising, to production 
and distribution; whereas now investment, production, 
distribution are all specialized - where each part is dealt 
with professionally by different companies. As a result, 
Korean films have incorporated the rapid changes in 


popular taste into the planning of films, their mise-en- 

















1998 


— Screens 
— Seats 
— Attendance 


scene has improved, and they have received more 
opportunities to screen in many theaters. 

A second trend is that films’ capacities to draw 
audience differ widely. <Table 11> shows that of the 330 
films released in 2000, the top 5% of box office hits - 17 
films in all - drew a total of 12.1 million persons to the 
screen, which is 44% of the total audience. Up to the 
third quarter of this year, the top 5% of box office hits, 10 
films in all, brought 12 million persons to the screen, 
47.2% of the total audience of 25.5 million. The 
concentration of the audience on a few top hits has 
heightened since last year. This comes from the fact that 
the increase in the number of screens enables 
distribution companies to adjust the number of screens 
on which to release their films more swiftly and with 
more flexibility according to the size of the film’ s 


audience, or the percentage of occupied seats. 





FF coz uunny 





‘ ae | , r 
' fotnit Sacurisy sce Bae Chan-wook, Korea, 2000 J 7 ™ Swiri, KANG Jae-kyu, Sen) 


Classification 2000 200 |(up to 3rd quarter) 
No. of films released 350 198 
Total attendance JI AGS 2A 7200 
Average attendance 83,222 [28,784 
Top 5% ranking films OSC C i 
(percentage of total film attendance) prices enon pete 
Percentage 44.1% 47.2% 
g Ranking Title Country of Origin Attendance Premiere 
= | Friend Korea 2,579,900 2001 
5 Z JSA Korea 2,499,400 2000 
S 3 Swirl Korea 2,430,000 oad 
3 4 Titanic* USA |,971,780 1998 
§ D My Sassy Girl Korea | 754,900 200 | 
6 Ghost* USA | 683,265 1990 
- Kick The Moon Korea | 605,200 200 | 
8 Gladiator USA 257.200 2000 
9 Mission: Impossible 2* USA | 230,633 2000 
lO Armageddon* USA 70,252 1998 
[| Shrek USA |, 123,200 2001 
|2 Cliffhanger * USA 118,583 |993 
|3 The Mummy USA [114,916 1999 
l4 Pearl Harbor* USA | 081,627 200! 
le Jurassic Park* USA | 063,352 [223 
l6 Seopyeonjae Korea [035,741 | Pee 
| 7 Jurassic Park: The Lost World* USA | 001,279 [977 
I8 Dances With Wolves USA 984,978 [791 
l9 Die Hard 3 USA 979,666 1995 
20 Basic Instinct USA 970,180 1992 
2 | Attack The Gas Station Korea 960,000 199? 
22 The Mummy Returns* USA 954,/00 200| 
23 Independence Day* USA 223,223 1996 
24 The Lion King* USA 920,948 1994 
22 Terminator 2* USA 919,444 199 | 
26 The Rock* USA 906,676 1996 
ay The Matrix* USA 897,882 Pee, 
28 True Lies* USA 874,664 1994 
7 Speed* USA 874,225 1994 
30 Vertical Limit* USA 873,900 200| 


* film distributed by Hollywood distribution comapany 





Of the ten top drawing films since 1990 (based on 


Seoul attendance), 7 films were released after 1999, 
when the one-screen theaters turned into complexes 
and multiplexes were founded on a full-scale basis. 
Thirdly, if we turn to only the third quarter, which 
includes the high summer season, the number of films 
released decreased, while the number of screens 
showing one film at the same time increased. The way 


to reach the highest profit is to screen a film that can 


draw a large audience on as many screens as possible in 


able | 
Changes in Attendance for July-September (Seoul 





Year No. of films screened Attendance 
1999 8 | 7,556,585 
2000 7/ 9,142,300 
200 | 6/7 10,593,303 


1999 2000 
— Films released 
— Attendance 


Table | 





the summer season, the year’ s peak season. This year s 
tendencies clearly show this trend towards ‘wide 
releases’. The number of films showing on the 209 
screens operating on June 30th in Seoul was only seven, 
of which just four films, Lara Croft: Tomb Raider, Kick 
The Moon, The Mummy Returns and Pearl Harbor , were 
rolling on 196 screens, 94% of the overall total. It is an 
extremely clear case of the current tendency to show a 


few films on as many screens as possible. ->- 
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Bungee Jumping of Their Own, KIM Dae-seung, Korea, 2001 





Seoul Box Office, June 30th to July Ist, 2001 


Percentage of | Weekend 


Title Country of Premiere Distributor Screens Seats occupied seats attendance 

ee per showing (6.30 - 7.1) 
Lara Croft: Tomb Raider USA 6. 29 Tube Entertainment 58 16,908 91.2% 54,200 
Kick The Moon Korea 6.23 Cinema Service oD [3,356 84.7% | 13,100 
The Mummy Returns USA 6. 16 UIP 50 [2,718 63.0% 80,100 
Pearl Harbor USA 6. | Buena Vista a3 7,626 42.9% 32,400 
Friend Korea Sia Korea Pictures lO 3,467 15.9% 5,500 
|5 Minutes USA be, 7 C) Entertainment 2 727 0.0% 727 
Fighter Blue China(Hong Kong) 6. 29 FOS Global | 65 0.0% 65 
Total 209 54,869 70.4% 386,394 


Percentage of occupied seats per screening(%) = Weekend attendance + (No. of seats x 5 (Day average of showings) x 2 days (Saturday, Sunday)) 
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The film industry in the third quarter of 2001: States and Trends 





The estimated calculation of nationwide attendance and theater sales 


The above article is based on attendance figures as of September 30th, 200! in Seoul 
only. This is due to the present difficulties in tallying direct and updated statistics of the 
attendance per film on a national basis. It Is still difficult to determine the gross sales in 
monetary terms, even for the movie theaters in Seoul. However, as it Is vital to learn the 
scale of ticket sales to form an outlook on the current state of the Korean film industry, 
there is a need to apply the statistics of 2000 to estimate the nationwide attendance and 


box office. The following statistics of 2000 by the National Theater Association are based 
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on the data from their provincial affiliates, which in turn is based on the information from 
each of their member theaters. 

As the size of the Seoul audience compared to the national audience Is about | to 
2.3, we can figure out that the attendance nationwide up to the third quarter of this year 
was about 5.86 million. If we multiply the average entrance fee for Seoul theaters, 6,400 
won (a near 16% rise from last years 5,500 won) with the number of admissions, we 
get the gross ticket sales for Seoul, around 163 billion won(USD 126 million). As last 
Hep a Souguones year's theater sales rate for Seoul to the country as a whole was | to 2.2, the total 

national theater sales can be estimated at 359 billion won(USD 276 million). 
Nevertheless, regarding the fact that multiplexes, major contributors to bringing a 
bigger audience to the screens, are opened much more outside Seoul than in Seoul this 
year than in Seoul, and that Korean films - preferred over foreign films by the non-Seoul 
audience - are even more popular in terms of box office results than last year, the size of 


the audience nationwide and the theater sales Is likely to be larger than calculated above. 


Table 15 
Estimated : Attendance and Gross Ticket Sales nationwide and in Seoul 
up to the third quarter 2001 
Attendance Theater Sales 
Seoul 25,499,255 W l63-195.2327,000 USD 125,534,800 


Nationwide 58,600,000 Woo 7 027 5000 WSR 276) ) 76,500 
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Table 16 


Comparative statistics | : Seoul, Busan, Other areas, 2000 








AIOWAIISGC) WIL] UIIOY iN 


obi 


iiae 


Main Activities 

The Busan Film Commission(BFC) was launched in 
December 1999 by both the private and the public 
sector to offer various kinds of support for films shot on 
location in Busan. The organization’s main mission is to 
attract filming in Busan and to provide various facilities 
for shooting on location; however, with most of the film 
industry infrastructure all centered on Seoul, it is at the 
same time working in different ways to build up a film 
infrastructure in the Busan area. 

If we first look into the efforts to promote Busan as 
a shooting location, the number of applicants to the 
BFC wishing to shoot on location last year was 40; 38 
films of Korean and 2 of foreign origin. Considering the 
fact that 59 films were produced in Korea in 2000, 
about 60% of the domestic films in production tried for 
a Busan location. Of these films, 12 were actually shot in 
Busan: five were shot entirely in Busan: Libera Me, 
Friend, Nabi, Dream Of A Warrior, Pomildong Blues, and 
five others, including A Masterpiece In My Life, were 
shot partly on location. The BFC also supported the 
shooting of TV dramas, short films, music videos and 
commercial films. But the BFC’s promotional activities 
would have been impossible without the nameless 
efforts of the Commission staff that cannot simply be 
told with numbers. Thanks to the location managers’ 
dedicated work, various spots in the Busan area could be 
used effectively as film locations. Furthermore, the BFC 
takes care of any wastes left after the shooting that the 
film company fails to dispose of, such as the disposal of 
the materials used for the set. These kinds of efforts by 
the Commission staff brought out the active support of 


the fire department, the police, and the urban transit 





OMMIISSION 


Spearheading one-stop administrative assistance for location shoots 


HWANG Dong-mee, 
Research & Development Department, KOFIC 





authorities, as can be seen in films like Libera Me. Such 
administrative support is something private film 
companies cannot easily do, and it is the core of the 
Commission’s location support activities. If we drive 
around downtown Busan, we can listen to broadcasts 
from TBS(the ‘Traffic Broadcasting System) informing in 
advance of the day’s scheduled film locations, and the 
traffic control areas. This is part of the efforts to 
minimize the inconvenience to Busan citizens brought 
on by the shooting. 

Among the activities meant to build up a film 
infrastructure are the support for film festivals held in 
the Busan area and production support for full-length 
feature films. The commission supports local festivals 
such as the Pusan Asian Short Film Festival and the 
Pusan Film Critic’s Award, provides financial support 
for the production of films by film companies based in 
Busan, assists in cleaning up Busan locations used by 
film companies not based in Busan, etc. The 
Commission has also built a film studio in Sooyoung 
Bay, and is planning a project to construct a Film 
Venture Center to house film-related companies. 

Apart from the above programs, the BFC, being the 
first of its kind in Korea, is giving needed information to 
other local authorities preparing their own film 
commissions, and through this, it is planning to foster a 
network of local film commissions. A regular member of 
the Association of Film Commissioners 
International(AFCI) since December 2000, the BFC is 
also pushing forward joint projects with film 
commissions all over the world. Also it is making efforts 
to provide a common film location service at the level of 


the Gyungnam area(the wider area including Busan), by 








pete Me, YANG Yun-ho, Korea, 2000 





persuading the related municipal government 
authorities. From November roth to 13th, 2001, during 
the 6th Pusan International Film Festival, the BFC is 
scheduled to hold the Busan International Film 
Commission Showcase 2001(BIFCOM 2001), Asia’s 
first large-scale location fair, with film commissions of 
the main cities, studios and diverse equipment 


companies in Asia and all over the world participating. 


Foundation 

The Busan Film Commission is a corporation 
ageregate, independent from the Busan municipal 
government, however the mayor of Busan holds the 
chair of the organization, which encourages a close 
collaboration between Busan City and the Commission. 
This kind of constitution is possible because the BFC 
program was actively pursued by the Busan municipal 
government. 

In fall 1999, a preparatory team was formed, made 
up of film experts and the official in charge of the art 
and culture programs in Busan City. The team 
conducted preparatory research and planning, to hold a 
press conference in November 1999, announcing the 
launching of the BFC. The first general meeting was 
held in December, with PARK Kwang-Soo assigned as 
the first steering commission director and LEE Sang- 
Won as the head of the secretariat, and the Commission 
started operating on a full-scale basis. Finishing its 
registration as a corporation aggregate in January 2000, 
the formal procedures of founding the BFC were 
completed, and already applications for location support 


were streaming in from film companies. 


Administrative SUPpOrt al id coo peration 
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The biggest aid to the Busan Film Commission is 
the cooperation of the administrative authorities. As 
these bodies provide the necessary equipment and staff 
for a smooth filming on location, the activities of the 
BFC are fully reliant on the cooperation of the police, 
the urban transit authorities, the fire department and 
other authorities. However, from the viewpoint of the 
above government offices, the tasks added to their 
already full workload, such as providing support with 
traffic control or sprinkler trucks for filming, cannot but 
be quite bothersome. To persuade officials and get their 
cooperation, the joint efforts of the Busan City official 
in charge of the arts and culture program and the 
Commission personnel are vital. The Commission tries 
to organize seminars and other informational programs 
for the related officials to gain their active cooperation. 
In particular, the cooperation of Busan City is a key 
point in the Commission’s activities. The Commission’s 
budget of 1 billion won(USD 770,000) in 2000 was fully 
appropriated from Busan City. Apart from that, Busan 
City also has appointed an official fully in charge of the 
BFC and provides the Commission’s working area in the 
Busan City Hall. 


Being in its second year of full-scale operation, the 
Busan Film Commission seems rather established in its 
activities. Worth noting is the far-reaching influence its 
location support work has on the economy in the Busan 
area. In an area devoid of any film industry, filming 


equipment rental services and services supplying actors 
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for extra parts have spontaneously come into being. It 
also seems the hospitality business is given a boost by 
the money spent by film crews during their stay in 
Busan. 

Now, the BFC is seeking to expand its scope of 
activites from the local Busan area. The Commission is 
viewing Asia from a wide angle, and hopes to contribute 
to the national economy, not to mention the local, 
through attracting Asian and other nations’ productions 
to the Busan area. To achieve that, the cooperation of 
administrative bodies from all over the country, not 
only the Busan area, is a must, as it is clear that foreign 
film makers wanting to film in Korea will seek other 
locations in the country besides Busan to shoot their 


films. Accordingly, the Commission regards the 


ej. 


Dreamot a Warriombark Hee=joony Koreaya0u0u 


formation of a nationwide film commission network to 
be a pressing need, and is planning projects to form 
such a network. The Commission’s long-term vision lies 
in Korea holding a central role in the Asian film 
industry, with Busan in the lead. 

Alongside the Busan area’s economic development, 
the Commission’s activities also add to a positive image 
of Busan. A hitherto unknown spot in Busan becomes 
the street where Friend was shot or the bridge 
appearing in Libera Me, and is reborn as a tourist 
attraction. People link “Busar’ with ‘film’ or ‘the culture 
city’. As a result, a manifold effect of industrial 
development, increased tourism, and a better city image 
is gained. This is the Busan Film Commission’s multi- 


faceted gift to the city of Busan. ~=- 





The Busan Film Commission promotes the film industry in Busan, which in turn contributes to 


the local economy. 


The Busan Film Commission offers a superlative environment for film making by providing “one- 


stop administrative assistance” to filmmakers. This assistance Is an integrated service in which 


the administration of the BFC pro-actively offers support to the filmmakers, and looks at things 


from the standpoint of the producers and directors of the film. 


The Busan Film Commission will make every effort to aid filmmakers who choose to work in 


Busan. In addition, the Busan Film Commission is planning to build a film infrastructure that will 


be specifically tailored to the needs of filmmakers. 


my 
The Rapsody, CHANG Hoon, Korea, 2001 
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Planning Dept 

The Planning Division communicates with other overseas film commissions such as the Association of Film Commissions International 
(AFCI), and carries out correspondence. This division plans the BFC’s national and international businesses and events and does 
publicity marketing in and outside of Korea in order to maintain shootings. 


Contact: BAHK, Ye-young Tel: 82-51-888-6652 E-mail: carpacio@bfc.or.kr 


Publicity Dept. 
The Publicity Department provides the information on traffic control incurred by the shooting in Busan. Their responsibilities also 
include marketing and PR in and outside of Korea and the promotion of films shooting in Busan. 


Contact: Julie Kim Tel: 82-51-888-6652 = E-mail: publicity@bfc.or.kr 


Location Support Dept. 

They support at shooting sites and work on areas such as location scouting. They operate as assistants and are divided into specific 
areas with designated responsibilities and are available with one on one service until the completion of shooting. 

Contact: CHO Joo-hyun, Kim Hyun-seok, YANG Jin-ho, KIM Jung-pyo, or LEE Jung-pyo 


Tel: 82-51-888-6650, | E-mail: location@bfc.or.kr 


Information Service Dept. 
They maintain and manage the BFC website and collect and manage the database regarding locations. Their responsibility also includes 
making all this information available online. 


Contact: CHO Eun-jeong, BAE Joo-hyung, and YANG Sung-young _ Tel: 82-51-888-6659 E-mail: database@bfc.or.kr 


Administration Dept. 


The Administration of the BFC handles overall administrative work, financial affairs, and personnel for the operation of the BFC. 
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On-the-spot service (Location scouting, permission, human resource and equipment support, traffic control, etc). 
Provide one-to-one film production assistance. 
Provide information on set construction. 
Provide support and discount benefits on accommodations and transportation. 
Post-production support for ‘Build up Busan Film Liaison (BFL)’ in the local community. 
Promote Busan citizens’ cooperation. 
Organize a network with film-related associations, academies, and agencies. 


Help recruiting crews for on-line production application 
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from conflicts between the camps of RHEE Sung-Man and 
KIM Il-Sung over the political system of the emerging nation, 
but it had strong aspects of a proxy war fought by the two 
political parties, both too weak to exercise sovereign power over 
the whole peninsula; for USA, trying to expand the capitalist 
block, and the USSR, trying likewise to expand the communist 
block, with both powers giving their economic and political 
support. 

The Koje P.O.W. camp, on Koje Island, in the sea to the 
south of the Korean peninsula, was constructed by the UN 
Peace Corps in November 1950, after the outbreak of the 
Korean War, to hold North Korean and Chinese prisoners of 
war, with its total size amounting to one-third of the total area 
of the island. With the signing of the cease-fire agreement on 
3FI., Heungguk Bldg., 43-1 Juja-dong, Jung-gu, Seoul 100-240, Korea July 27th, 1953, this ao ee closed down, and until the 


Tel : +82-2-2270-4713 Fax: +82-2-2264-2180 
E-mail : lewis@cinemaservice.com Website : www.cinemaservice.com 


beginning of the truce negotiations in June 1951, Koje camp held 
150,000 North Koreans and 20,000 Chinese as P.O.W.s. On 
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Synopsis 

The corpse of an old man, YANG Dal-Su, is found floating 
down the Han River, and investigating detective OH comes 
across several clues: a pair of special metal-framed glasses 
manufactured in Japan, the word ‘Daeryang’ printed on a 
business card, and two photographs, final decisive proof found 
in YANG Dal-Su’s cell. OH goes to the Ok-cheon Elementary 
School, found out to be the place where the pictures were 
taken. There he finds an old diary written by SOHN Ji-Hye, 
and uncovers the unbelievable secret of Koje P.O.W. camp 
during the Korean War. YANG had been working at the Koje 
camp. His job was to arrest the prisoners of war attempting to 
escape from the camp, however he fell in love with one of them, 
SOHN, and helped her to escape. He disappeared with her. 

HWANG Seok, having loved SOHN for fifty years, has 
just been released from prison after serving his term for refusing 
to convert from his beliefs in communism. Strangely enough, he 
was released just the day before YANG was killed. Then KIM 
Joong-Yeop, another security guard at the old camp, is also 
found dead. The owner of the pair of glasses turns out to be 
HAN Dong-Joo, who was reportedly shot to death trying to 
escape from the camp. But, he is alive and passing himself off as 
a Japanese businessman, Maeda Shintaro. When he is found to 
have been in Korea at the time of the murder, he becomes the 
prime suspect in the case. 


Historical Background : 
The Korean War and Koje P.O.W camp 

After World War II, the world was again divided into two, 
centered around the poles of USA and the USSR. Economically 
it was capitalism and communism, politically democracy and 
socialism. The antagonism between the two orders did not 
blow up into a world war, but limited wars were constantly 
flaring up all over the world, with the two superpowers as 
interested parties. The Korean War broke out on June 25th, 
1950, in the course of the foundation of a modern nation-state 
on the Korean peninsula, following the colonial occupation of 
the Japanese imperialists, which ended with the Japanese defeat 
in WW II. The Korean War was basically a civil war, springing 


the agenda of the talks was the handling of the Koje P.O.W.s, 
which North Korea and the USSR argued should be sent to the 
North, but the UN decided that only those who wanted would 
be sent back to the North. To do this, the UN Peace Corps 
made an inspection of the P.O.W.s of the camp, and classified 
them according to their wishes; to return to the North or to 
remain in the South. During this period armed clashes between 
the two groups often burst out. The P.O.W. refusing to choose 
between the North and the South were transferred to a third 
countries, such as India, after the cease-fire. 


Director BAE Chang-Ho 


Born in 1953, BAE Chang-Ho studied business 
administration at Yonsei University, and started his career in a 
trading firm until 1978, when he suddenly quit, and stepped into 
the film world. Making his debut with a social drama of the 
urban poor, S/um People in 1982, he became one of the most 
renowned directors of the 80’s, praised by critics and public 
alike. His heroes are bound to the society and the conditions of 
life they are born into and he holds a soothing hand over them, 
full of pity and compassion. After active film making in the 
mainstream cinema of the 80’s, in the mid-go’s he started his 
own production company, and began to independently produce 
his own films. The films thus produced are A Love Story (1996) 
and My Heart (1999). Through these two independent films, he 
was able to express himself free from the star system and the 
interference of capital, but the structure of mainstream film 
making and distribution was a wall too high and solid for 
independent films to climb over. “There are so many kinds of 
films I want to make, and I have been doing the films I wanted 
to do at the moment. I was called Korea’s Spielberg in the 80’s 
but I wanted to try ‘art’ movies and made a film like Hwang fin- 
Y7 (1986). I got tired of the star system and painted a low budget 
self portrait (A Love Story) and a country landscape (My Heart). 
Now I want to paint a large-scale mural. With gusto. I want to and I 
need to. Maybe it could be seen as a stepping stone to return to the 
mass public. Now I want to receive strength, and keep that 
strength, given to me by the audience.” This is an exerpt from an 
interview with a film magazine, while he was directing The Last 
Witness, a film with investment capital from the largest Korean 
investment-distribution company Cinema ~=~ 


Synopsis 

Waikiki Brothers is a band going nowhere. After another 
depressing gig, the saxophonist quits, leaving the three 
remaining members - lead singer and guitarist Sung-Woo, 
keyboardist Jung-Suk, and drummer Kang-Soo, to continue on 
the road. The band ends up at Sung-Woo’s hometown, 
Suanbo, a popular hot spring resort in the 80’s. The 80’s and 
early 90’s was also a time when live bands were very in, long 
before karaokes were around. The main resort is now the 
Waikiki Hotel, and their gig at the hotel nightclub starts well, 
until Jung-Suk and Kang-Soo start to play out their worst vices. 
For Sung-Woo, the calm center of the band, the return home 
is filled with reservations of disappointments and a lost love. 
He reunites with his old high school friends, the original 
Waikiki Brothers, but finds them far from happy. He runs into 
In-Hee, his first love, who used to be the lead singer in a girls’ 
high school band. Now widowed, In-Hee seems desperate to 
try their relationship again. Sung-Woo also runs into his old 
music teacher, Byung-Joo, and tries to help him get work. But 
the band is fired from the nightclub and Sung-Woo is forced 
to perform in karaoke bars. And, then, tragedy strikes when 
Soo-Chul dies in an accident. 


Director IM Soon-Rye, her works and today’s 
Korean cinema 

IM Soon-Rye was born 1960 in Inchon, Korea. After 
receiving a BA. in English literature from Hanyang University, 
she continued her studies at the graduate school of the same 
university, studying film theory. In 1988, IM went to France 
and studied film studies at the University of Paris VIII. She 
received a MA. in 1992 and returned to Korea to work as an 
assistant director to YEO Kyun-Dong on the film Out to the 
World. In 1994 she directed the short film Promenade in the 
Rain, \aureated at several international film festivals including 
Seoul, Clermont-Ferrand, Hong Kong, Montecatini and 
Fribourg. Her feature debut Three Friends (1996) premiered at 
the first Pusan International Film Festival where it won the 
NETPAC award for Best Asian Film. Three Friends was invited 
to many international film festivals and received numerous 
awards. The charm and also the strength of Three Friends lies 
in the ease with which it makes fun of Korean society through 
three friends, just high school graduates, awfully plain, with 
nothing special whatsoever. This film quietly tells of the 
disjointed lives of the boys who can’t endure keeping up with 
the adaptability and efficiency that society requires, and the 
audience realizes as the ending credits roll up that the failures 
are not these kids but the adults, and the basic constituents of 
society, such as family, school and the army. Back after 5 years 
with Waikiki Brothers, IM shows the desolate loneliness of 
realizing that the childhood dreams one had are no longer 
dreams but only a weary reality, of seeing that the friends that 
shared those dreams and loves are no longer capable of sharing 
those innocent times. 

Her films in general show the dreariness of everyday life 
and the harsh reality that most ordinary people can’t escape 
from. To an audience that is used to gay, flashy fights with a 
presupposed happy ending, that wants to forget reality and 
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Production : Myung Film 


10-12, Haehwa-dong, Jongro-gu, Seoul | 10-530, Korea 
Tel: +82-2-3672- 1202 Fax: +82-2-3673-3286 
E-mail: kkh@myungfilm.com 


International Sales : E Pictures 


10-12, Haehwa-dong, Jongro-gu, Seoul | 10-530, Korea 
Tel: +82-2-3673-2545 Fax: +82-2-3673-2544 
E-mail: ep@ep-korea.com 


soak in the fantasy world of film, the films that are continually 
evoking the shabbiness of our lives may seem strange. The film’s 
production company, Myung Film, has been producing hits 
every year, such as Contact (1997), The Quiet Family (1998), Happy 
End (1999), and {SA (2000), and this time gave free previews all 
over the country to 30,000 people before the official release. 
The best way to advertise for a film with no eye-catching 
magnificent scenes nor dazzling movie stars was just through the 
impressions and appreciation of it, passing from mouth to 
mouth of the moviegoers. Although now is a boom of Korean 
cinema, seen from the industrial side, with this year’s top 3 box 
office hits all Korean films, and the market share of Korean 
films drawing near 40%, it is a time of worry for the film makers 
and moviegoers who wish to put and to see various facets of life 
and of the world on screen, because of the current situation of 
reverie-filled cotton candy films voraciously eating up all the 
screens. However, director IM will continue to make her films 
regardless of whether this film succeeds or not. Just like Sung- 
Woo of the Waikiki Brothers, knowing of the hardships he'll 
have to face, still takes up his guitar again to go onto the stage. 


——_— 
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have to meet at the point of a gun the next time they see each 
other. Sakamoto roams about the streets with his wound and 
happen to float into the secret headquarters of the UCL, where 
he at last gets to know the real truth behind the enormous 
conspiracy of Japanese imperialism that has been hid away for a 
hundred years. 


Born in Seoul, 1970, LEE Si-Myung studied film at Hanyang 
University and his first short work Od/:vion (1989) won the 
Special Award at the 7th Korea Creative Short Film Festival. 
Until 1992 he continued making short films (seven works and 
five awards), and in 1993, he wrote I Wish For What Is Forbidden 
To Me and worked as an assistant director of this film. He 
continued his film career as assistant director of How To Top My 
Wife (1994) and Two Cops 2 (1996). 2009 Lost Memories is his first 
feature film. 
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The cost for this film’ s negative, after cranking in last 
January and finishing shooting on September 2nd (the film is 
presently in post-production) reaches a total of 6.3 billion won 
(US$ 4.8 million). Although it is only a tenth of the average 
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production cost of the major American films produced last year 
at US$ 54.8 million (according to the MPAA), it has the highest 
production budget of the Korean films released this year. As the 


average net production cost for the films produced last year was 
= The year is 2009, 100 years after the whole of East Asia has around 1.5 billion won, this film’ s budget reaches over four 
a been unified under the name of the Japanese Empire , the times that of an average Korean film. If the P&A costs are 
= name of ‘Chosun’ has long been lost, and Seoul is the third big included, this film will have used up nearly 8.5 billion won (US$ 
: city of the Japanese Empire’. However, the fight between the 6.5 million), which means that if it is to get a return on its 
4 antigovernment movement UCL(Union for Chosun Liberation) production cost from the domestic market it will have to attract 
g and the Inoue Foundation, chief instigator of all conspiracies, is a nationwide audience of 3,000,000. However, the average 


not yet over. 

A relics exhibition is organized by Inoue, a leading figure in 
politics. The UCL resistance infiltrates the exhibition hall and 
in no time turn the ceremonies into a turmoil. Sakamoto 
Masayuki, special agent of JBIJapan Bureau of Investigation) 
and his best friend Saigo Shojiro are assigned to put down these 
terror activities. The resistance are totally suppressed, ten 
minutes after the incident, but Sakamoto has doubts over the 
unclear terrorist motives of attacking a nonpolitical exhibition 
and the exquisite methods of terrorism with no civilian victims. 

Sakamoto argues for a close reinvestigation of this terrorist 
case and comes into conflict with the JBI headquarters, which 
wishes to curtail and cover up the case. Sakamoto investigates 
the matter on his own and discovers the UCL has continuously 
performed terrorist attacks related to the Inoue Foundation, 
and that a prominent politician is plotting behind the attacks. 
But the JBI headquarters pretends not to know anything about 
Sakamoto s claims, and even suspends him from his duty; 
moreover, his friend Saigo strongly urges him to stop the 
investigation. 

Alone, Sakamoto continues disclosing the true identity of 
the UCL, and eventually is falsely charged of the murder of a 
fellow police officer - a setup by the JBI. He is arrested and 
narrowly escapes with the help of Saigo but gets severely injured. 
His only friend Saigo leaves him with the words that they may 


attendance for Korean films released in 2000 was under 
400,000 and the only film that brought more than 3,000,000 
persons to the screen was SA. The makers of the film, 
Indecom and director LEE Si-Myung hope to provide a 
textbook example of how a Korean blockbuster should be 
made. That is, although the film is produced with a huge budget, 
thorough preparations will keep the production on schedule, 
minimize budget losses, heighten access to overseas markets 
through the casting of celebrated foreign actors and the use of 
overseas locations, heighten the emotional involvement of the 
public through a dramatic and elaborate conflict structure, with 
action scenes and spectacles to move the story along. 

To do this, the director continually reworked the scenario 
and drew the storyboard of every scene during a pre-production 
period of nearly three years. As nearly 80% of the overseas sales 
of Korean films is earned on the East Asian market, some of the 
scenes were shot in Japan and China, and eight Japanese actors 
are in the cast. In particular, Nakamura Toru, who plays one of 
the heroes of the film, Saigo, is a Japanese model-turned-actor 
with a lot of experience in Japanese teen movies and historical 
dramas in the 80 s, as well as the recent Hong Kong movies 
Gen-X Cop and Tokyo Raiders, which earned him fame 
throughout Asia. Also, the Japanese maestro, director Imamura 
Shohei plays a cameo role in the film. ~+~ 


